CHANGING CUSTOMERS AND THEIR
NEEDS: ICT CHALLENGED
PERSPECTIVE
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ICT trends

= Communication/
collaboration technologies

" Internet of things
= Virtual/augmented reality
» Wearable devices



Multiplicity - new type of product and services

= Customers more that involves interacting with all our

senses. THEN... NOW...
(Keyboard + Mice = (Touch + Voice + Gesture =
Natural User Interface)

Source: M.Meeker. Internet trends 2014 (2014)









Hyper Efficiency

= Sharing economy or collaborative
consumption).

» Hybrid market model (in between
owning and gift giving) which refers
to peer-to-peer-based sharing of
access to goods and services.

" Collaborative economy enables
people to get what they need from
each other. (Altimeter, 2012)

= Communication/collaboration
technologies
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Hyper Efficiency
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The New Industrial Revolution
The Next Wave in the Internet’s Evolution (WSJ, 2016)

GLOBALIZATION AND TECHNOLOGY ARE CHANGING THE FACE OF THE BUSINESS WORLD

38 ADOPTION OF NEW TECHNOLOGIES TECHNOLOGICAL BREAKTHROUGHS ARE
IS ACCELERATING SPEEDING UP

Time to reach 50 million users, years The path toward mobile Internet

3 1 A5
= 1876 1971 2007
I@nmmm o

Radio Internet Facebook Twitter call website iPhone

DlSHUPT“I'E TECHNULUE'ES TD WATGH Estimated potential economic impact by 2025 across sized applications’

Automation of Na, D,
Mobile Internet N y 2% Internet of Things
}\ ;S/_.?JJ knowledge work o

%4 trillion=$11 trillion S 83 trillion-8$6 trillion

$5 trillion-%7 trillion

Source: The four global forces breaking all the trends. McKinsey Global Institute (2015)
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Connected consumer

" The Internet has become a 24-7 activity.
" People go online because it meets four basic,
universal needs: interpersonal connection, self- £

expression, exploration, and convenience.

" The convergence of physical and online stores
(showrooming vs webrooming).

= Consumers are looking for seamless
experiences.







we talk about what we buy

TOTAL INTERNET ACTIVE SOCIAL
POPULATION USERS MEDIA USERS

GROWTH IN THE GROWTHIN THE
NUMBER OF ACTIVE NUMBEROF ACTIVE
INTERNET USERS SOCIAL MEDIA USERS

7.395 3.419 2.307

BILLION BILLION BILLION

URBANISATION: 4%  PENETRATION: 46%  PENETRATION: 31%

+10%

SINCE JAN 2015 SINCE JAN 2016
+332 MILLION +219 MILLION



SHARE OF WEB
PAGE VIEWS:
TABLETS

SHARE OF WEB
PAGE VIEWS:
MOBILE PHONES

are,
social

39% 5%

YEAR-ON-YEAR: YEAR-ON-YEAR:
+21% -21%

ACTIVE ACCOUNTS
ACCESSING VIA DESKTOP
OR LAPTOP COMPUTE RS

ACTIVE ACCOUNTS
ACCESSING VIA
SMARTPHONES

we
are,
social

748M 1,259M

PERCENTAGE OF TOTAL: PERCENTAGE OF TOTAL:

50% 83%

ACTIVE ACCOUNTS
ACCESSING VIA
FEATURE PHONES

38M

PERCENTAGE OF TOTAL:

2%

. AVERAGE MONTHLY MOBILE DATA PER SMARTPHONE CONNECTION: 14 GB

Sowrce: Ercmon Mobity Repat Q3 D6



consumers want ads
customized to their city,
zip code, or immediate
surroundings.

consumers use search on

search engines smartphone . }70%

to find local say it's important

information. izi:c"'g; Jablet to have directions

pu and a call button in ads.

% of consumers who of local smartphone
visit a store within a day 4 }.T™ searchesledto a
of their local search: purchase within a day.

On smartphones: @ smartphone
54% search for
directions to
search for @ e @ computer/tablet
business

hours

Consumers On the go Restaurant!
=) search for local Home {car, bus, etc) In-Store Workplace Bar
. information from
|

0. P ﬁ o Y == 9

search for smartphone 534 51w 41w 33% 33

local store

address computer/tablet &, 16+ 15.; 24 12

Source: S.Colwyn. Local Search Behavior (2015)



Conspicuous Consumption — does it matter?

" The term refers to consumers who buy
expensive items to display wealth and income
rather than to cover the real needs of the
consumer.

" Why we choose brands ?

= Use of visual assets:

— 65% of senior marketing executives believe that
visual assets (photos, video, illustrations and
infographics) are core to how their brand story is

: : 25M TALL
communicated. (CMOCouncil, 2015) BUILDING

— Syndacast predicts 74% of all internet traffic in
2017 will be video.
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THANK YOU FOR YOUR ATTENTION
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